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Jacques Villeglé: In the 1940’s he began creating 
artworks from ripped posters he found on the 
streets of Paris. Villeglé’s compositions 
reconstitute torn-up snatches of these popular 
artifacts, some of which depict advertisements. 
His pieces feature text, pure blocks of color, and 
commercial imagery, all remixed in order to 
convey humor, eroticism, and sociopolitical 
critique. 

Créteil ville nouvelle, Mars 1975
Décollage mounted on canvas



OBJECT NO. 50 OF 50 — SIGNIFICANT OBJECTS
ORIGINAL PRICE: $1.00. FINAL PRICE: $68.00. 

Part of a special collaboration with Underwater New 
York, this object’s story shipped rolled into a vintage 
bottle found on the beach of Dead Horse Bay, Brooklyn. 

1. Pollution of coastal waters can have / the black sun 
of melancholy / signature of all things I am here to / 
test for indicator organisms such as / Love or Phoebus, 
Lusignan or Biron / based on weekly or fortnightly water 
sampling

2. The beach zone is modeled as / the grotto where the 
siren / (see Fig. 1) / wind-generated surface advection 
and / have lingered in / with parameter estimation 
/ limit of the diaphane / with uniform pollution 
concentration

3. Wild sea money / dc and dt: decay and mixing / 
language tide and wind have silted / to a build-up of 
pollutants during / the night of the tombs, you who 
consoled me / (see Fig. 2)





Jonathan Chapman, p. 148.
“In today’s unsustainable world of goods ‘stuff’ where products are desired acquired 
briefly used then discarded, the cycle of production and consumption is spiralling out 
of control. For decades designers have striven to pout the ghost into the machine - to 
be meaning makers. Yet is it within us the spirit lurks . AS a simultaneously creative 
and strategic activity: ‘Emotionally durable design’ can be achieved by the following 
5 elements.

1.	 Narrative share and develop a unique personal history witan that object.
2.	 2. Consciousness: products are perceived as autonomous and in possession of 
their own free will.
3.	 3. Attachment users feel a strong emotional connection to a product.
4.	 Fiction: the product inspires interactions and connections beyond just the 
physical relationship.
5.	 Surface: The product ages gracefully and develops character through time 
and use.

NARRATIVE: Share and develop a unique personal 
history with that object.

CONSCIOUSNESS: Products are perceived as 
autonomous, in possession of their own free will.

ATTACHMENT: Users feel a strong emotional 
connection to a product.

FICTION: The product inspires interactions and 
connections beyond just the physical relationship.

SURFACE: The product ages gracefully and develops 
character through time and use.



‘Our joys are 
never unalloyed 
with anxiety’. 
Susan Sontag

Still Life

A project commemorating the life of my 
jeans. Every pair that I own eventually 
splits at the crotch. This epitaph refers to 
my relationship with the jeans and how, no 
matter their condition, I will still love them.

Joe Arnold
Pair No 8
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MEMENTO MORI

REMEMBER
THAT YOU
ARE MORTAL

A Graphic Design & Fine Art, 
collaborative project.
Falmouth University.

moth.falmouth.ac.uk



 The subject of ojects has been central to many projects e have run: The 
cabinet of curiosty, Stuff, A Still life in 100 objects, and the Eptiah project. 
here students were  invited to initially discuss ideas regarding the death 
of ‘something’ that they lament, or wish to extol the virtues of which are 
now lost. it could be a music genre, a way of life, a product, service or 
brand, an ideology, an era, a relationship with an object…This could be a 
small personal grief or something on a broader scale, which might have a 
local or global impact. 

(Weiner 1992) object might become inalienable - something that was one 
a mere commodity object but over time and possession has gained deep 
resonance fr that individual or family. It is inalienable in that it has no 
direct monetary value. This is not just a passive representation of life but 
an active process by way of using material culture to maintaining and 
managing relationships.



Guardian Issue No27 | 2 April 2022



The Kindertransport - is now extremely well documented with 
numerous examples of possessions brought by the Kinder 
when they arrived in this country just before war broke out: 
prayer books, embroidered pillow-cases, rucksacks, suitcas-
es, dolls and magazines of the time., but the strongest mes-
sage to emerge is the foreboding felt by the parents as they 
sent their children to safety overseas - the overcoat bought 
several sizes too big; the gifts of wedding veils and bedlinen 
from mothers’ trouseaux. As one former Kind said: ‘there is an 
eloquence in those suitcases which says as much about the 
parents of the Kindertransport children as about the children 
themselves’. 

A rag dolls, roughly 7 inches tall, male and female, wearing 
grey and blue striped concentration camp uniforms, the bod-
ies finely stitched from soft cloth, with delicately painted 
facial features and the numbers 3113 and 8311 printed on tiny 
labels.
 we better understand how objects can speak across the dec-
ades. The fine stitching suggests someone with tailoring expe-
rience - perhaps one of the thousands of Jewish women whose 
sewing skills saved their lives? 

PG194. The Life of Stuff. The interchangeability of self and stuff is 
the bedrock of advertising.  But objects imbued with human spirt 
they are in the jargon of economists “ non-fungible’ that is we are 
not prepared to exchange them. (the Antiques Roadshow analogy) 
removed from the normal economy of use and disposal.Consider  the  emotional life of objects. 

Functional or technical obsolescence 
is a familiar concept but we are less 
knowledgeable about emotional 
obsolescence.  Looking  at  the emotional 

what we decide to keep in our homes.



Home Sweet Home, Martin Parr
Impressions Gallery, York, UK, 1974.



Barbara Kruger. Untitled (I shop, therefore I am), 1987.
 Photographic silkscreen on vinyl. Courtesy of Mary Boone Gallery, NY
Anthony Burrill: I Like It. What Is It? Poster



Skara Brae. Orkney Isles 
Early Neolothic.

Serge Gainsbourg’s grave 
Montparnasse Cemetery



1911
Tear drop proved
to belong to Greta
Garbo, age 6

The Holy Thorn Reliquary 1390-97. The British Museum London. The Waddesdon Bequest | Reliquary with Tooth of St John the Baptist. 1375-14.00. The Art Institute of Chicago, gift of Mrs Chauncy McCormick | Reliquary Box with Stones from the Holy Land. Syria or Palestine, 6th Century, Museo Sacro, Musei Vaticani. Cleveland and 
Baltimore  | Joni Mabe’s ‘Everything Elvis’ Museum in Cornelia, Georgia, The Elvis Presley Scrapbook | SPECK A curious collection of uncommon things. Peter Buchanan Smith. Princeton Architectural Press, 2001  | Crap d’artiste (Merda d’artista, artist’s shit) Piero Manzoni (1934-1963) Museo del Novecento. 

Still Life

01 / 02 / 03 / 04 / 05 

This slide has the missing title of: THORNS | TOOTH | RUBBLE | 
TOE NAIL  | WART | DUST and SHIT in a can



Much Loved by Mark Nixon, Abrams & Chronicle 
Books. A nostalgic collection of images of 
individual teddy bears that are battered and 
worn from years of play and love.



During a nine year 
period in the early 
2000’s a new metro 
line was excavated 
along the banks of 
Amsterdam’s Ams-
tel river. The urban 
waterway had to be 
completely pumped, 
which gave archeolo-
gists a rare opportuni-
ty to examine the full 
spectrum of everyday 
and extraordinary ob-
jects which had fallen 
to the bottom of the 
prominent river. Below 
the Surface, a website 
created by the Depart-
ment of Archaeolo-
gy; Monuments and 
Archaeology (MenA), 
the City of Amster-
dam; and their Chief 
Technology Officer, 
serves as an interac-
tive compendium with 
access to images and 
information of 19,000 
of the nearly 700,000 
findings from the ex-
cavation site.



‘Abandoned Suitcases from an Insane Asylum’ 
(Willard Asylum for the Chronic Insane 
between the 1910s and early 1960s.



Stacy Green with 
“Lipsticks, 1992” 
The everyday, factory, 
‘ready-made’ product 
turned into a uniquely 
surreal and subconscious 
image – a sculpture 
evolving from a private 
daily ritual taken for 
granted. A personal 
object/process that 
reveals , through colors 
and shapes, a relationship 
of imprint at the periphery 
of the body.



“The physical as a symbol of the spiritual world. The 
people who keep old rags, old useless objects, who hoard, 
accumulate: are they also keepers and hoarders of old 
ideas, useless information, lovers of the past only, even in its 
form of detritus?…I have the opposite obsession. In order 
to change skins, evolve into new cycles, I feel one has to 
learn to discard. If one changes internally, one should not 
continue to live with the same objects. They reflect one’s 
mind and psyche of yesterday. I throw away what has no 
dynamic, living use. I keep nothing to remind me of the 
passage of time, deterioration, loss, shriveling.”
Anaïs Nin, The Diary of Anaïs Nin, Vol. 4: 1944-1947



BREAK DOWN,  Michael Landy, Basel. 2001.





• Immortal Brand 
• Descendent Marketing 
• Legacy
• Growth Products 
• Closure experiences
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