Case 26

DO YOU THINK ICT-ENHANCED
PERFORMANCES ARE REALLY
‘LIVE’ MUSIC?

Adrian Bossey

Learning objectives

The case contains four learning objectives to support students in gaining new
knowledge, skills and competencies. Upon completion of this case, participants
will be able to:

» recognise characteristics of audience motivations to attend live music;

* compare oppositional ideological positions regarding liveness;

» explore a scale of viewpoints for information communications technology
(ICT)-enhanced live music performances; and

» demonstrate the importance of accessibility for people who are Deaf or disabled
to live music.

This case can also act as an introduction to / refresher on quantitative research
methods in analysing survey findings.

Duration

The case takes approximately 45 minutes and is broken down as follows:

Phase 1 A) Introduction to session: (3 minutes)
B) “Spark activity’ utilising online forum (5 minutes)
C) ‘Micro lecture’ on audience motivations for attending live music
events (5 minutes)
D) In-class ‘reflection activity’; verbal comments on individual
motivations for attending live music events (2 minutes)

DOI: 10.4324/9781003390381-26

9781032487083_pre_end_pi-229.indd 211 @ 17-Oct-23  21:44:36



212 Adrian Bossey

Phase 2 A) ‘Micro lecture’ on liveness for live music (5 minutes)
B) In-class ‘task activity’; completion of online survey (5 minutes)
C) Sharing and discussing results of online survey (5 minutes) as a
‘reflection activity’

Phase 3 A) ‘Micro lecture’ on accessibility for live music (5 minutes)
B) In-class ‘reflection activity’; completion of online forum (5 minutes)
C) In-class discussion as ‘consolidation activity’ (5 minutes)

There is no expectation that students will be required to get involved in any
additional outside class activities in between different phases of implementation.
However, the case can be further supplemented with short films and/or readings,
‘task activities’and ‘reflection activities’related to the latest examples of information
and communication technologies (ICT)-enhanced music performances, perhaps
including format innovations like Vocaloids or haptic dance floors if a longer 1-
hour session is required.

Target audience

This case delivers teaching and learning activities which are designed to
provide background knowledge on requisite subjects and concepts. It is
targeted at undergraduate students of ‘Events Management’, ‘Music’ or related
subjects and is designed to facilitate group discussion amongst a cohort of up
to 24 students. The case does not require background knowledge on additional
subjects or concepts prior to its execution, although a keen interest in live music
is helpful.

Teaching methods and equipment

The case is divided into three distinct sections as follows:

Phase 1: Introduction/Audience Motivations
Phase 2: Liveness
Phase 3: Accessibility for people who are Deaf or disabled

These phases are further subdivided to align with a five-step approach by
including an initial ‘spark activity’ designed to engage students with the topic
and activate prior experience. Each phase includes a ‘micro lecture’ to support
students to acquire factual or theoretical knowledge relating to the topic. A ‘task
activity’ is included where students explore a topic or apply their new knowledge.
The case facilitates reflection on what students have learnt, whether/how their
understanding of the topics has altered, and ultimately whether this may change
their practices moving forward. It concludes with a ‘consolidation activity’ where
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students come back together to share what they have learnt and benefit from
collaborative learning.

The case needs to be carefully timed to run to schedule and can be delivered
in an on-campus format or as a synchronous online session. For an on-campus
session, instructors would require a level teaching space, laid out for group work,
where you can access online content and project it onto a screen. For an online
session, there will be a need to set up a taught session on an appropriate platform
like Microsoft Teams or Zoom and ensure that the moderator knows how to manage
breakout groups in online classes. For either format, access will be required to
a virtual learning environment and students will require desktops, laptops or
handheld devices in order to access the online content.

Teaching instructions

To prepare for the session (in both on-campus and online formats) instructors will
need to set up a forum on the course’s virtual learning environment to facilitate
individual student responses and text-based discussion. This should include the
following instruction:

Please use this forum to list your ‘top 3’ ingredients for an authentic music
festival experience (for example, mine might be music, merriment and mud!).
Please read your fellow students’ replies and get ready to debate the future of
live music!

Instructors will also need to prepare three ‘micro lecture’ presentations.
Furthermore, an online questionnaire will need to be set up on a platform such as
Microsoft Forms or Survey Monkey. This should be easy and quick to do. Please
include Table 26.1 for a sample survey formatted using a Likert scale:

Once the instructor has prepared resources and set up the session, they should
then organise students into one cohort group for the start of the session. The steps
of execution for implementing the case are as follows:

Phase 1

Following a brief introduction to the case to explain the purpose of the session
and sharing learning outcomes, students can be asked to independently complete
an online forum in class as a ‘spark’ activity. Instructors then provide the whole
cohort with an overview of audience motivations as their first ‘micro lecture’. This
should cover theory relating to attendee motivations, including Perron-Braulta
et al. (2020). Finally, students should be, at this phase, encouraged to engage in a
very brief, light touch, whole group ‘reflection activity’ by sharing their analysis of
their own primary motivation for attending live music events. This is intended to
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TABLE 26.1 A sample survey

Please indicate the extent to which you feel the following perspectives of a performance at
a music festival would represent an authentic ‘live’ experience:

Strongly ~ Agree  Neither Disagree  Strongly
Agree Disagree

Experiencing the
performance on-site, in
real time, without ICT
augmentation

Experiencing the
performance on-site
through a handheld device

Experiencing the
performance on-site on a
video screen

Experiencing the
performance on-site
while utilising immersive
subtitles on a video screen

Experiencing the
performance on-site while
utilising hearing loops
through a hearing aid

Experiencing the
performance on-site while
standing on an interactive
haptic flooring system
which transforms sound
into felt vibration

Experiencing the
performance on-site while
wearing an interactive
haptic vest which
transforms sound into felt
vibration

Experiencing the
performance on-site while
talking to friends

Experiencing a live stream
of the performance
remotely at a cinema

Experiencing a live stream
of the performance
remotely at home with
friends

Experiencing a live stream
of the performance
remotely at home alone
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provide some exemplars of reflection and so it is not necessary for every member
of the group to share their reflections at this stage.

Phase 2

Firstly, students will be delivered a ‘micro lecture’ covering concepts around
liveness for live music. Here instructors can consider Phelan (1993), Auslander
(2008 & 2012), and perhaps Sanden (2019). The lecture should also define ICT
and consider the growth of digitisation in the music industry to potentially include
Askin and Mol (2018). Then, students can be asked to independently carry out
a ‘task activity’ by completing the online questionnaire regarding viewpoints of
a performance at a music venue or music festival. Once enough time has been
allowed for the majority of students to complete the questionnaire, instructors can
share their view of the frequency of results (as the ‘owner’ of the online survey)
‘live’ on the on-campus projection screen, or by sharing the screen online for a
synchronous online format. This will enable students to see their individual
responses being amalgamated into cohort results in real time, which works well
to further engage them with the process and will mean that the results can be
discussed as they are shared. This is intended to inform a discussion of the issues
raised. For larger groups, instructors could subdivide the group/use breakout
groups for this ‘reflection activity’.

Phase 3

This phase should start with an introduction to accessibility to live music for people
who are Deaf or disabled. This should cover relevant national equality legislation;
national statistics regarding the proportion of the national population who identify
as being Deaf or disabled; a definition of accessibility, perhaps from Finkel
et al. (2019); and a consideration of potential ICT-enhanced mitigations, possibly
drawing on Bossey (2020). Following this ‘micro-lecture’, students individually
return to the online forum (whilst in class) to follow an instruction to:

Please comment on whether any of the ‘top 3’ ingredients you previously listed
might actually exclude people who are Deaf or disabled.

The case ends with a ‘comsolidation activity’ formatted as an in-class group
discussion which responds to the question:

Do you think ICT-enhanced performances are really live music, and if so, do

you think that some ICT-enhanced viewpoints could potentially help mitigate
challenges to accessibility to live music for people who are Deaf or disabled?

9781032487083_pre_end_pi-229.indd 215 @ 17-Oct-23  21:44:36



216 Adrian Bossey

Case

There are a variety of audience motivators for attending music festivals; however,
the most frequent have been said to relate to ‘socialization and musical content’
(Perron-Braulta et al. 2020: 1). When we consider our viewpoints of musical
performances, our perception as to whether they feel authentically live may also
act as a motivator to engage with/attend concerts or music festivals. In his text on
live performances, Auslander (2008) used an Oxford English Dictionary definition
of ‘liveness’ as ‘a performance, heard or watched at the time of its occurrence,
as distinguished from one recorded on film, tape, etc’. However, as we shall see,
‘liveness’ is a very contentious subject, particularly in regard to the co-location (or
otherwise) of audience and performer in place and time, for any given viewpoint
or performance format.

The ongoing introduction of new formats for ICT-enhanced ‘mediatised’ live
performances will further complicate the liveness debate. However, we cannot
assume that all attendees or potential attendees will automatically benefit from
equal access to concerts or music festivals. For people who are Deaf or disabled,
accessibility is defined as: ‘measures put in place to address participation by
those with impairments’ (Finkel, Sharp & Sweeney 2019: 2) and can sometimes
be facilitated by accessible ICT solutions. To ensure equality of experience in
these circumstances, the importance of positive audience perceptions regarding the
liveness of their viewpoint of a musical performance is further magnified.

This case is carefully designed to support you to activate your prior experience
of attending live music performances and gain additional knowledge relating to
audience motivators, liveness, ICT viewpoints and accessibility for people who
are Deaf or disabled. Task activities are included to help you explore topics or
apply your new knowledge, and there will be opportunities for you to reflect on
your learning and benefit from collaborative learning. You will also be invited
to complete a Likert scale measuring perceptions of liveness for ICT-enhanced
performances at, or emanating from, music festivals, which has been devised by
the author during a series of research projects.

Please engage fully with the group discussions and text-based forum within this
case as they are important to help you achieve its learning outcomes. Following
your participation in this case, you may wish to explore the References and Further
Reading list provided. This is intended to direct you to books and articles relating
to topics covered in the case.
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